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J.D. Power Teams with Centric Digital to Expand Digital Customer Experience Intelligence Solutions 
 
Alliance Focused on Helping Businesses Thrive in Era of Widespread Digital Transformation 
 
COSTA MESA, Calif.: 2 April 2019 — J.D. Power, the global leader in data analytics and consumer 
intelligence, today announced it has formed an alliance with Centric Digital, a leader in digital intelligence, 
to jointly develop a range of new customer experience measurement and digital intelligence solutions. 
 
The collaboration was formed to address the growing challenges businesses face addressing digital 
transformation. Together, J.D. Power and Centric Digital will harness deep customer experience data to 
fine tune digital offerings on everything from website and mobile app user interface to the biggest digital 
stumbling blocks. The focus will be on industries that include automotive, financial services, insurance, 
travel and hospitality, utilities, technology, telecommunications and healthcare. 
 
Drawing on the respective areas of expertise of each organization, the alliance will leverage J.D. Power 
data and analytics solutions and deep industry expertise and Centric Digital automated data collection 
technology, machine learning and natural language processing to unstructured data across a brand's 
digital footprint including web, mobile and social media. The combination delivers a unique solution for 
generating the digital experience insights companies need to improve operations, raise Net Promoter 
Score®1, raise Customer Satisfaction and compete more effectively against an increasingly disrupted 
market. 
 
“Every company serving customers in every industry today is a digital company,” said Bernardo Rodriguez, 
Chief Digital Officer at J.D. Power. “For some, that transition to larger segments of their customer 
populations interacting solely through digital channels has been smooth. For others it has been life-
threatening. Increasingly over the past several years, we’ve observed a trend we call the ‘digital dilemma,’ 
whereby companies make huge investments in digital technology only to find those investments impede 
their ability to connect with customers in a meaningful way. Our work with Centric Digital, enables us to 
bring forth best practices and behavioral insights that are making it much easier for businesses to manage 
this challenging transition.” 
 
"J.D. Power data and consumer insights provide a critical customer perspective on a brand’s digital 
experience," said Jason Albanese, Chief Executive Officer at Centric Digital. "When combined with Centric 
Digital's measurement of hundreds of digital standards across thousands of brands, it creates an 
unmatched solution that will benefit enterprises around the world." 
 
J.D. Power is a global leader in consumer intelligence, advisory services and data and analytics. These 
capabilities enable J.D. Power to help its clients drive customer satisfaction, growth and profitability. 
Established in 1968, J.D. Power has offices serving North America, South America, Asia Pacific and 
Europe. 
 
Centric Digital’s intelligence platform, DIMENSIONS™, measures capabilities across an enterprise’s core 
digital footprint—web, mobile, social, etc.—and compares them to industry standards and market leaders. 
Insights from Centric Digital IQ data powers partner solutions, informs investors and guides C-suite 

                                                      
1 Net Promoter®, Net Promoter System®, Net Promoter Score®, NPS® and the NPS-related emoticons are registered trademarks 
of Bain & Company, Inc., Fred Reichheld and Satmetrix Systems, Inc. 



 
 

 

 

executives through frontline managers to optimize business performance. Over 15,000 brands worldwide 
and across industries are tracked including the S&P 500. To learn more or schedule a demo, please visit 
centricdigital.com. 
 
See the online press release at http://www.jdpower.com/pr-id/2019083. 
 
Media Relations Contacts 
Geno Effler, J.D. Power; Costa Mesa, Calif.; 714-621-6224; media.relations@jdpa.com 
John Roderick; St. James, N.Y.; 631-584-2200; john@jroderick.com 
Brian Manning, Centric Digital; New York, N.Y.; 646-875-8751; pr@centricdigital.com 
 
About J.D. Power and Advertising/Promotional Rules www.jdpower.com/business/about-us/press-
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