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Interior Styling and Design is Most Vital Contributor to New-Vehicle Appeal in Thailand,
].D. Power Finds

Toyota Receives Four APEAL Awards; Honda, Mazda and Suzuki Each Receive One Award

BANGKOK: 20 Dec. 2017 — Vehicle interior is the greatest contributor towards customer satisfaction
with vehicle appeal among 10 overall vehicle components, according to the ].D. Power 2017 Thailand
Automotive Performance, Execution and Layout (APEAL) Study,sMreleased today.

Across all vehicle segments, the relative importance of interior design and comfort elements in overall
owner satisfaction with their new vehicle has increased this year from 2016. Vehicle interior — as a
part of overall vehicle appeal — has the highest relative importance of all 10 vehicle components
measured in the study. Vehicle interior includes the evaluation of a range of design elements, such as
the instrument cluster and ambient lighting; comfort aspects such as cabin quietness, smell; and soft-
touch interior parts, such as arm rests and door panels. Perceived quality and color coordination of
interior materials are also essential elements.

“As new-vehicle buyers increasingly spend longer periods of time in their vehicle due to lengthier
commutes, customer expectations with regard to interior design, specifically comfort, grow,” said Siros
Satrabhaya, Country Manager at ]J.D. Power. “For example, interior quietness is of utmost
importance, as it is one of the lowest-rated attributes across vehicle segments. Additionally, passenger
car owners complain about the lack of comfort in resting their arms while driving. Brands that address
these customer requirements will likely see an increase in satisfaction.”

Overall satisfaction averages 908 points (on a 1,000-point scale) in 2017, up from 901 in 2016, with
scores in all vehicle segments except compact SUV improving year over year. Satisfaction also improves
across all vehicle components, particularly in seats (+11 points) and driving dynamics (+10 points).

The study also finds that customers who experienced fewer initial vehicle quality problems than
expected are most satisfied with overall vehicle appeal (919) than those who experienced the same or
more problems than expected (897 and 885, respectively).

Following are some of the key findings of the study:

o Exterior styling remains a key purchase driver: Nearly one in four customers (24%) cite
exterior styling as the main reason for purchasing their new vehicle, followed by vehicle
performance (19%), previous experience with the brand (10%) and good fuel efficiency (10%).

e Audio/ Entertainment/ Navigation system design requires improvement: Navigation and
audio system-related attributes are among the lowest rated, notably the ability of the navigation
system to provide a desirable route and its ease of operation, as well as quality of bass and
sound clarity at high volumes.

e Driving pleasure boosts satisfaction: Among customers who are highly satisfied (providing a
satisfaction rating of 10 on a 10-point scale) with overall vehicle appeal, 51% say they find their
new vehicle fun to drive, as compared with only 24% of pleased customers (rating of 8 to 9
points) who say the same. Furthermore, only 11% of customers who are disappointed or
indifferent (ratings of 1 to 7 points) say their vehicle is fun to drive.



Study Rankings

Toyota receives four APEAL awards: the Vios (900 points) in the entry midsize car segment; the
Fortuner (927) in the large SUV segment; the Hilux Revo Prerunner Smart Cab (914) in the extended
cab pickup segment; and the Hilux Revo Prerunner D-Cab (923) in the double cab pickup segment.

SuzukKi receives the award in the compact car segment for the Ciaz (897). Honda receives the award in
the midsize car segment for the Civic (926). Mazda receives the award for the CX-3 (915) in the
compact SUV segment.

The 2017 Thailand APEAL Study is based on responses from 4,866 new-vehicle owners who purchased
their vehicle from November 2016 through July 2017. The study covers 12 brands that include 76
passenger car, pickup truck and utility vehicle models. The study was fielded from May through
September 2017.

The study is an owner-reported measure of what satisfies owners in Thailand regarding their new
vehicle’s performance and design during the first two to six months of ownership. The study examines
nearly 100 attributes in 10 vehicle categories: exterior; interior; storage and space; audio/
entertainment/ navigation; seats; heating, ventilation and air conditioning (HVAC); driving dynamics;
engine/ transmission; visibility and driving safety; and fuel economy.
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About ]J.D. Power in the Asia Pacific Region

].D. Power has offices in Singapore, Bangkok, Beijing, Shanghai and Tokyo that conduct customer
satisfaction research and provide consulting services in the automotive, information technology and
finance industries in the Asia Pacific region. Together, the five offices bring the language of customer
satisfaction to consumers and businesses in Australia, China, India, Indonesia, Japan, Malaysia,
Philippines, Taiwan, Thailand and Vietnam. ].D. Power is a portfolio company of XIO Group, a global
alternative investments and private equity firm headquartered in London, and is led by its four
founders: Athene Li, Joseph Pacini, Murphy Qiao and Carsten Geyer. Information regarding J.D. Power
and its products can be accessed through the internet at asean-oceania.jdpower.com.

About ].D. Power and Advertising/Promotional Rules www.jdpower.com/about-us/press-release-
info
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Top Three Models per Segment in APEAL

(Based on a 1,000-point scale) JDPower.com
Power Circle Ratings™
COmEact Car for consumers:
Suzuki Ciaz T 897 00000
Suzuki Swift [N 304 0000
Toyota Yaris NN 392 0000
Compact Car Average 890
Entry Midsize Car
Toyota Vios I 900 00000
Mazda2 N 399 0000
Entry Midsize Car Average 898
Honda City [N 357 000
Midsize Car
Honda Civic Iy 926 00000
Mazda3 [N 019 000
Midsize Car Average 919
Toyota Corolla Altis | IR 009 o0
Compact SUV
Mazda CX-3 I 915 00000
Honda HR-V N °03 0000
Compact SUV Average 900
Honda BR-V I 332 [ T )
Large SUV

Toyota Fortuner I 927 00000
Mitsubishi Pajero Sport I 026 0000
Large SUV Average 924

Isuzu MU-X [N o20 [ 1]
Pickup Extended Cab

Toyota Hilux Revo Prerunner Smart Cab Iy 914 00000
Isuzu D-Max Hi-Lander X-Cab NN 912 0000
Nissan Frontier NP300 Navara X-Cab [N °11 0000
Pickup Extended Cab Average 908
Pickup Double Cab
Toyota Hilux Revo Prerunner D-Cab Iy 923 00000
Ford Ranger Hi-Rider D-Cab N 510 0000
Mitsubishi Triton Plus D-Cab N 019 0000
Pickup Double Cab Average 917
800 900 1,000

Note: Only the top three vehicles per segment are shown above. Official rankings are published
only for segments with at least three models with sufficient sample and at least one with an
APEAL score better than segment average. No official rankings are published for the luxury car,
midsize SUV, MPV, pickup single cab and premium midsize car segments.

Power Circle Ratings Legend
OOOO®O® Among the best
©OO® Better than most
000 About average

Source: J.D. Power 2017 Thailand Automotive Performance, Execution and Layout (APEAL) Studys™ o0 The rest

Charts and graphs extracted from this press release for use by the media must be accompanied by a statement identifying J.D. Power
as the publisher and the study from which it originated as the source. Rankings are based on numerical scores, and not necess arily on
statistical significance. No advertising or other promotional use can be made of the information in this release or J.D. Power survey
results without the express prior written consent of J.D. Power.



