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EV Home Charging Costs Rise and Satisfaction 

Falls, but Few EV Owners Take Advantage of 

Scheduled Charging or Smart Charging 

Programs , JD Power Finds  

Tesla Ranks Highest for Sixth Consecutive Year  

• Charging costs are rising; satisfaction with cost declines 
• Scheduled charging boosts satisfaction and lowers costs, but just 38% of EV owners 

always use scheduling for home charging and 46% never schedule charging 
• Level 2 permanently mounted chargers have the most problems but the highest 

satisfaction 
 
TROY, Mich.: 24 March 2026 — Home charging remains the cornerstone of the electric 
vehicle ownership experience, yet many owners receive limited education on how to optimize 
it and few are taking steps to lower their costs. With 86% of typical EV1 charging happening at 
home, understanding options such as the scheduling capabilities of Level 2 charging 
stations2 and EV incentive programs from electric utilities can play an important role in 
improving convenience, managing costs and enhancing overall satisfaction with the 
ownership experience. According to the JD Power 2026 U.S. Electric Vehicle Experience 
(EVX) Home Charging Study,SM released today, overall satisfaction among owners of Level 1 
portable chargers is 569 (on a 1,000-point scale), down 12 points from a year ago, while the 
overall satisfaction score for use of Level 2 portable chargers is 710,  4 points lower than a 
year ago. Owner satisfaction with Level 2 permanently mounted home chargers holds steady 
at 733. 

“Charging costs for EV owners are climbing, and there are several options out there for 
managing those costs through utility incentive programs and optimization of charging 
schedules during off-peak hours, yet only about 20%3 of owners say they received any kind 
of education or advice on home charging from their purchasing dealer,” said Brent Gruber, 
executive director of the EV practice at JD Power. “Automakers, dealers and utility 
companies all have a role in helping owners understand options like utility incentives, 
programs and upgrading to Level 2 permanently mounted chargers, which have more 
advanced options for scheduling charging windows to maximize cost savings. By providing 

 
1 Electric vehicles (EV) include battery electric vehicles (BEV) and plug-in hybrid electric vehicles (PHEV). 
2 JD Power defines charger segments as Level 1 portable; Level 2 portable; or Level 2 permanently mounted 
(permanent). Level 1 portable charging stations offer simple electric vehicle charging capabilities at home 
through a standard 120-volt electrical outlet. Level 2 portable charging stations offer faster charging capabilities 
at home through an upgraded 240-volt electrical outlet. Level 2 permanently mounted charging stations use an 
upgraded 240-volt electrical outlet via a permanently wall-mounted format. 
3 Source: JD Power 2026 U.S. Electric Vehicle Experience Ownership StudySM 

 



 

better guidance and support, the EV ecosystem can help more owners save money, make 
more efficient charging choices and enjoy a more satisfying home charging experience. For 
manufacturers, maximizing home charging satisfaction is crucial because the data shows 
that it’s instrumental in influencing future brand loyalty.” 

The following are some key findings of the 2026 index:  

• Charging costs climb higher as satisfaction with cost of charging dips lower: The 
average amount of money that owners say they spent on EV home charging in the 
past 30 days has increased to $63, up $5 from a year ago. As a result, satisfaction with 
the cost of charging falls to 687, down 11 points from the 2025 study. Owners in New 
England are subject to the highest average EV charging spend over the past 30 days 
($99), resulting in the lowest satisfaction score with the cost of charging (552) 
among all regions. By contrast, owners in the Mountain region pay the least ($36) and 
are much more satisfied with the cost of charging (771).  

• Scheduled charging boosts satisfaction and helps lower costs: More than one-
third (38%) of EV owners say they always schedule charging at home. Satisfaction 
among these owners averages 734, compared with 706 among those who sometimes 
schedule charging (16%) and 700 among those who never do so (46%). Scheduled 
charging can also help reduce costs. For example, among owners who try to charge 
during off-peak hours, those who always schedule charging spent an average of $65 
on charging in the previous 30 days, compared with $71 among those who say they 
never schedule charging. This suggests that strategically scheduling charging can 
help EV owners offset some of the cost by taking advantage of variable electricity 
rates. 

• Few EV owners participate in smart charging programs: Smart charging programs 
are offered by utilities to incentivize EV owners to charge their vehicles during off-
peak hours using Wi-Fi-connected chargers and vehicle telematics to optimize the 
charging experience. While 69% of EV owners are aware of these smart charging 
options, just 12% say they are enrolled in such programs. Moreover, only half (50%) of 
EV owners who charge at home say their utility offers variable electricity rates and 
incentives for charging at different times of day. Smart charging is an important 
solution for helping EV owners manage charging costs, while providing flexibility for 
utility providers to balance demand.  

• Level 2 permanently mounted chargers experience more problems, but higher 
satisfaction: While Level 2 permanently mounted home chargers once again have the 
highest satisfaction scores, they remain the most problematic with 44.2 problems per 
100 chargers (PP100), an increase of 5.2 PP100 year over year. The higher problem 
count can be attributed to the fact that Level 2 permanently mounted chargers are 
equipped with more advanced features—such as Wi-Fi connectivity, mobile apps and 
smart charging capabilities that are usually not present in the other charging 
segments. “While users of more advanced features on Level 2 systems do encounter 
more problems due to things like Wi-Fi and mobile app connectivity issues, their 



 

overall satisfaction levels are so much higher because they are scheduling charge 
times, monitoring results and engaging more actively in getting the most out of the 
home charging experience,” said Gruber. 

Index Ranking  

While the study examines the home charging experience of EV owners across all three 
charger segments, only the Level 2 permanently mounted charging station segment is 
award-eligible this year.  

Tesla ranks highest among Level 2 permanently mounted charging stations for a sixth 
consecutive year, with a score of 771. Emporia (761) ranks second and ClipperCreek (760) 
ranks third.  

The U.S. Electric Vehicle Experience (EVX) Home Charging Study, now in its sixth year, is 
driven by a collaboration with PlugShare, the leading EV driver app maker and research firm. 
This study sets the standard for benchmarking satisfaction with the critical attributes that 
affect the total or overall EV home charging experience for both battery electric vehicles 
(BEVs) and plug-in hybrid electric vehicles (PHEVs). 

Satisfaction is measured across eight factors (in alphabetical order): charging speed; cord 
length; cost of charging; ease of use; ease of winding/storing cable; fairness of retail price; 
reliability; and size of charger. These factors provide a comprehensive assessment of the 
owner experience and charger performance. Respondents for the 2026 study include 5,399 
owners of 2020-2026 model year BEVs and PHEVs. The study was fielded from November 
2025 through February 2026.  

For more information about the U.S. Electric Vehicle Experience (EVX) Home Charging Study, 
visit https://www.jdpower.com/business/automotive/electric-vehicle-experience-evx-home-
charging-study. 

About JD Power 

JD Power is a proven leader in business-critical data and intelligence to drive auto-related 
decisions with confidence and clarity. By leveraging unmatched proprietary data, advanced 
analytics and deep industry expertise, JD Power fuels original equipment manufacturers, 
retailers, lenders, insurers and partners to enhance their performance. 

Since 1968, JD Power has delivered incisive guidance and intelligence about customer 
interactions with brands and products. To learn more about the company's business 
offerings, visit JDPower.com. 
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Charts and graphs extracted from this press release for use by the media must be accompanied by a
statement identifying JD Power as the publisher and the study from which it originated as the source.
Rankings are based on numerical scores, and not necessarily on statistical significance. No advertising or
other promotional use can be made of the information in this release or JD Power survey results without
the express prior written consent of JD Power.


