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Brand Loyalty Strong among New-Vehicle Owners, J.D. Power Finds 
 
Toyota Ranks Highest in Two Segments; BMW, Ford and Porsche Rank Highest in One Segment Each 
 
TROY, Mich.: 27 Sept. 2022 — The majority of new-vehicle owners this past year navigated the low vehicle 
inventory crunch by purchasing the same brand of vehicle which in turn, kept loyalty high in both premium 
and mass market segments, according to the redesigned J.D. Power 2022 U.S. Automotive Brand Loyalty 
Study,SM released today. The study has been expanded this year to report on brand loyalty insights by 
segment categories: premium car; premium SUV; mass market car; mass market SUV; and truck. 
 
“The issue of tight supply chain and lower-than-normal production could have been quite disruptive to 
loyalty, but the highest-ranking brands excelled by staying focused on keeping owners in the brand,” said 
Tyson Jominy, vice president of data & analytics at J.D. Power. “There are multiple paths to keeping 
owners loyal, but every winning brand showed a commitment to launching fresh products, excellent 
processes focused on the vehicle owner, high residual values and offering vehicles with great appeal. And, 
for the most part, they’re all winning with market share.  
 
“However, once the industry gets past the supply chain disruptions, another challenge—the EV race—is 
about to emerge and is likely shake up the brand loyalty status quo. There is an element of risk to brand 
loyalty that could erode for those sitting on the sidelines or not moving quickly enough.” 
  
The study, now in its fourth year, uses data from the Power Information Network to calculate whether an 
owner purchased the same brand after trading in an existing vehicle on a new vehicle. Customer loyalty is 
based on the percentage of vehicle owners who choose the same brand when trading in or purchasing their 
next vehicle. Only sales at new-vehicle franchised dealers qualify. The study was redesigned in 2022 to 
include brand loyalty across five segments: premium car; premium SUV; mass market car; mass market 
SUV; and truck. 
 
Highest ranking brands  
 
Porsche ranks highest among premium car brands with a 57.4% loyalty rate. Genesis (54.6%) ranks 
second. 
 
BMW ranks highest among premium SUV brands with a 58.6% loyalty rate. Lexus (56.4%) ranks second.   
 
Toyota ranks highest among mass market car brands with a 62.2% loyalty rate. Kia (54.1%) ranks second. 
 
Toyota ranks highest among mass market SUV brands with a 63.6% loyalty rate. Subaru (62.6%) ranks 
second.  
 
Ford ranks highest among truck brands with a 63.8% loyalty rate, the highest loyalty rate in the study. 
Toyota (58.7%) ranks second.  
 
The 2022 study calculations are based on transaction data from September 2021 through August 2022 and 
include all model years traded in. 
 



 
 

 

 

See the online press release at http://www.jdpower.com/pr-id/2022083. 
 
About J.D. Power 
J.D. Power is a global leader in consumer insights, advisory services and data and analytics. A pioneer in 
the use of big data, artificial intelligence (AI) and algorithmic modeling capabilities to understand 
consumer behavior, J.D. Power has been delivering incisive industry intelligence on customer interactions 
with brands and products for more than 50 years. The world's leading businesses across major industries 
rely on J.D. Power to guide their customer-facing strategies. 
 
J.D. Power has offices in North America, Europe and Asia Pacific. To learn more about the company’s 
business offerings, visit JDPower.com/business. The J.D. Power auto shopping tool can be found at 
JDPower.com. 
 
Media Relations Contacts 
Geno Effler, J.D. Power; West Coast; 714-621-6224; media.relations@jdpa.com 
Shane Smith; East Coast; 424-903-3665; ssmith@pacificcommunicationsgroup.com 
 
About J.D. Power and Advertising/Promotional Rules: http://www.jdpower.com/business/about-us/press-
release-info 
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One chart follows. 
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Year / Project / Study Name

Top Two Brands per Segment

Premium Car

Highest Ranked: Porsche (57.4%)
Genesis (54.6%)

Premium SUV

Highest Ranked: BMW (58.6%)
Lexus (56.4%)

J.D. Power
2022 U.S. Automotive Brand Loyalty StudySM

Charts and graphs extracted from this press release for use by the media must be accompanied by a statement identifying 
J.D. Power as the publisher and the study from which it originated as the source. Rankings are based on numerical scores, 
and not necessarily on statistical significance. No advertising or other promotional use can be made of the information in th is 
release or J.D. Power survey results without the express prior written consent of J.D. Power.

Source: J.D. Power 2022 U.S. Automotive Brand Loyalty StudySM

Mass Market Car

Highest Ranked: Toyota (62.2%)
Kia (54.1%)

Mass Market SUV
Highest Ranked: Toyota (63.6%)

Subaru (62.6%)

Truck
Highest Ranked: Ford (63.8%)

Toyota (58.7%)

Premium Mass Market

 


