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J.D. Power Launches Career Development Certification to Identify Companies with Superior Employee 
Development Initiatives 
 
The Academy at Bank of America Becomes First Company to Achieve Certification 
 
TROY, Mich.: 15 Jan. 2021 — J.D. Power, a global leader in data analytics and consumer intelligence, today 
announced the launch of a new certification program to recognize brands that provide an exceptional 
onboarding, training and career progression experience to their employees. The first organization to 
receive the J.D. Power Career Development Certification ProgramSM designation is The Academy at Bank 
of America. 
 
The exclusive program draws on J.D. Power deep data and real-world experience analytics to evaluate 
talent development initiatives at companies in every industry on a nationwide basis. In addition to tracking 
the existence of defined training and career development programs, the J.D. Power certification process 
also evaluates the employer’s focus on clear accountability for career advancement, strong cultural 
commitment to employee development and measurements of success towards these commitments.  
 
The certification recognizes The Academy at Bank of America, a dedicated organization that operates 
alongside the learning and development function supporting more than 80,000 Consumer and Small 
Business, Merrill and Bank of America Private Bank employees. 
 
“The Career Development Certification Program will help brands who’ve shown a strong commitment to 
employee growth showcase their employee-facing initiatives,” said Bob Neuhaus, vice president, banking 
and credit card intelligence at J.D. Power. “By applying a rigorous, standardized process to career 
development evaluation—based heavily on the real-world experiences of employees—we are creating a 
critical new metric for defining corporate cultures that are rooted in employee growth.” 
 
“In creating a dedicated organization focused exclusively on ensuring the long-term career success of our 
employees, we’re living our commitment to being a great place to work by providing training and 
development designed to set them up for success in their current roles, and throughout their careers,” said 
John Jordan, head of The Academy at Bank of America. “Receiving this J.D. Power certification is a 
testament to this commitment, and we’re pleased to be the first company to achieve this important 
milestone.” 
 
To qualify for the J.D. Power Career Development Certification Program, brands must rank among top 
performers in the most recent J.D. Power Career Development Satisfaction IndexSM. Benchmark rankings 
are based on overall employee satisfaction with the career development experience across 55 industries. 
In addition, qualifying brands must pass a comprehensive evaluation of operational best practices, 
collateral review and leadership validation interviews conducted by J.D. Power in collaboration with 
Kincentric, a leader in culture and engagement, leadership assessment and development. Factors reviewed 
in the best practices evaluation include training and development; culture; career pathing; accountability; 
and general talent management. 
 
Once certified, a brand is permitted to market its achievement for 12 months with such marketing tools as 
a J.D. Power Career Development Certification emblem, online marketing collateral and in-store 
merchandise displays. Certified brands also will be listed on jdpower.com for consumers to search while 
shopping. 
 



 
 

 

 

To view the online press release, please visit http://www.jdpower.com/pr-id/2021002. 
 
Kincentric, a Spencer Stuart company, approaches human capital differently to help organizations identify 
what drives their people, so they can drive your business. Our decades of expertise in culture and 
engagement, leadership assessment and development, and HR and talent advisory services enable us to 
help organizations change from the inside. Our global network, proven insights and intuitive technologies 
give us new ways to help organizations unlock the power of people and teams. Kincentric operates as a 
team of 400+ expert consultants, serving 50+ countries in every major geography, covering the Americas, 
Asia Pacific, Middle East & Africa (APMEA) and Europe. 
 
J.D. Power is a global leader in consumer insights, advisory services and data and analytics. A pioneer in 
the use of big data, artificial intelligence (AI) and algorithmic modeling capabilities to understand 
consumer behavior, J.D. Power has been delivering incisive industry intelligence on customer interactions 
with brands and products for more than 50 years. The world's leading businesses across major industries 
rely on J.D. Power to guide their customer-facing strategies. 
 
J.D. Power is headquartered in Troy, Mich., and has offices in North America, Europe and Asia Pacific. To 
learn more about the company’s business offerings, visit JDPower.com/business. The J.D. Power auto 
shopping tool can be found at JDPower.com. 
 
Media Relations Contacts 
Geno Effler, J.D. Power; West Coast; 714-621-6224; media.relations@jdpa.com 
John Roderick; East Coast; 631-584-2200; john@jroderick.com  
 
About J.D. Power and Advertising/Promotional Rules: www.jdpower.com/business/about-us/press-
release-info 
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