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J.D. Power Asia Pacific Reports:  
Exterior Styling is Critical in Attracting New-Vehicle Purchase Intenders in China 
 
The Internet is a Particularly Effective Tool for Reaching New-Vehicle Intenders 
 
SHANGHAI: 19 June 2009 — Exterior styling is of primary importance in capturing new-vehicle purchase 
intenders in China, according to the 2009 China New Vehicle Intender Study SM released today by J.D. Power Asia 
Pacific. 
 
The inaugural study examines automotive brand awareness, consumer perceptions and purchase considerations as 
well as media habits among consumers in China who intend to purchase a new vehicle within the next 12 months.   
 
“The first step in engaging new-vehicle purchase intenders in China is to appeal to their eyes,” said Dr. Mei 
Songlin, general manager of research at J.D. Power Asia Pacific, Shanghai.  
 
The study finds that exterior styling (23%) is the most important factor for new-vehicle purchase intenders when 
they consider purchasing a vehicle. Other important considerations include seating comfort (19%) and fuel 
economy (17%).   
 
The Internet is the most widely used information source among intenders included in the study, with 85 percent 
saying they go online for information about vehicles under consideration. Those who use the Internet for vehicle 
information most often search for consumer reviews and reliability ratings. Other information sources used 
frequently include auto shows (53%), automotive magazines (52%) and television (49%).  
 
“When automakers pump a large percentage of their advertising dollars into television, they may underspend on 
other marketing channels that connect them more directly with their target consumers,” said Mei. “Manufacturers 
would be well served by utilizing the Internet for marketing, as it can be particularly effective in reaching their 
desired targets.” 
 
The study finds that Audi, BMW and Shanghai Volkswagen have particularly high brand awareness, with more 
than 85 percent of intenders stating that they have heard of these brands. 
 
When it comes to consideration rates for specific brands, the study finds that new-vehicle intenders in China are 
more likely to consider international brands than Chinese brands. Among 45 vehicle brands examined in the study, 
consideration rates are particularly high for Audi, BMW and Guangzhou Honda overall.  Among Chinese 
automotive brands examined, BYD, Chery and Roewe have high consideration rates.  
 
“It is important to understand what triggers consumers in China to consider purchasing particular vehicles and 
what sways their decision-making process,” said Hannah Chao, research director at J.D. Power Asia Pacific, 
Shanghai. “Such insights help automakers determine how to spend their marketing budget more effectively.” 
 
The 2009 China New-Vehicle Intender Study is based on responses by 4,694 new-vehicle purchase intenders. The 
online study was fielded between April and May 2009 in 32 major cities across China. 
 
About J.D. Power Asia Pacific 
J.D. Power Asia Pacific has offices in Tokyo, Singapore, Beijing, Shanghai and Bangkok that conduct customer 
satisfaction research and provide performance analytics services in the automotive, information technology and 
finance industries. Together, the five offices bring the language of customer satisfaction to consumers and 
businesses in China, India, Indonesia, Japan, Malaysia, Philippines, Taiwan and Thailand. Information regarding 
J.D. Power Asia Pacific and its products can be accessed through the Internet at www.jdpower.com. Media e-mail 
contact: helen_rong@jdpa.com.   



 
About J.D. Power and Associates 
Headquartered in Westlake Village, Calif., J.D. Power and Associates is a global marketing information services 
company operating in key business sectors including market research, forecasting, performance improvement, Web 
intelligence and customer satisfaction. The company’s quality and satisfaction measurements are based on 
responses from millions of consumers annually. For more information on car reviews and ratings, car insurance, 
health insurance, cell phone ratings, and more, please visit JDPower.com. J.D. Power and Associates is a business 
unit of The McGraw-Hill Companies.  
 
About The McGraw-Hill Companies 
Founded in 1888, The McGraw-Hill Companies (NYSE: MHP) is a leading global information services provider 
meeting worldwide needs in the financial services, education and business information markets through leading 
brands such as Standard & Poor’s, McGraw-Hill Education, BusinessWeek and J.D. Power and Associates. The 
Corporation has more than 280 offices in 40 countries. Sales in 2008 were $6.4 billion. Additional information is 
available at http://www.mcgraw-hill.com. 
 
Media Relations Contacts: 
Ms. Helen Rong; Director, Marketing Communications; J.D. Power Asia Pacific; Shanghai, 200040 China; +86 21 
2208 0832; helen_rong@jdpa.com 
John Tews; Director, Media Relations; J.D. Power and Associates; Troy, Michigan 48098 USA; +1 248 312 4119; 
john.tews@jdpa.com 
Ms. Nicole Wang; Fleishman-Hilliard (China) Intl. Comm.; Beijing, 100022 China; Phone +86-10-58691666 ext. 
2107; wangn@fleishman.com 
 
No advertising or other promotional use can be made of the information in this release without the express prior 
written consent of J.D. Power and Associates. www.jdpower.com/corporate. 
 

#  #  # 
(Page 2 of 2) 

 


